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Logo principles Font principles

Thelogo should be used Titling Gothic should FS Sally should mainly Georgiareplaces Sally Arial Narrow can
primarily on a white back- primarily be used for be used for delivering for all online and internal/ also be used for online
ground. Never change the inspiration messages information. office communications. communications to
colour of the logo. and headlines. accompany Georgia.

Secondary information uses

ContrIbUtlon 2010-2011 Georgia Regular.
INSPIRING WOMEN to SOC Iety Headings in FS Sally Bold Sub-heads in Gehorgi.a Bold.

Sarah National Federation Headlines can be Wd
. of Women’s Institutes written in Georgia written tn Georgla bold an
t e m a kl ng a hea It hy Annual Review bold like so. include ap underl'lne.

Body copy can be written in FS Sally Regular. Wherever Body copy can be written in Georgia

possible use RGB black 50% for all body copy. Like Regular. Wherever possible, use RGB Body copy can also be written in

Titling Gothic, FS Sally is a licenced font and so must black 50% for all body copy. Headlines Arial. Wherever possible, use RGB

be purchased by Federations and W1s if they wish to and sub heads in Georgia Bold will use black 50% for all body copy. It

use it. Only use if the end product is a PDF file as people theWI Green RGB. Links such as How can also be used for navigational
See logo guidelines below for more details about the logo and fonts with MS Word may not be able to view the font. to join are underlined in black. purposes. Please use sparingly.
Photography principles Colour principles

Principled shots are portraits of
women in a place or environment
that tells a story about their per-
sonality, profession, background,
beliefs etc. Always looking into
camera.

theWI Green theWIWarm Yellow theWI Rose Pink theWI Spring Blue
PANTONE 7496 PANTONE 7405 PANTONE 700 PANTONE 7453
C50 M6 Y99 K42 COMI11Y97K2 COM40Y8 KO C53M26 YOKO
R118 G136 B56 R242 G205 B20 R255 G153 B235 R123 G166 B222

Active shots, capturing women
making, talking and generally in-
teracting. These are more reportage
in style and the subject is not look-

ing into the camera.
theWI Dark Green theWIDapple Shade theWI Pale Violet
PANTONE 3308 PANTONE 616 PANTONE 2573
C100 MO Y65 K85 C10 M5 Y49K6 C35 M52 YOKO
RO G66 B54 R208G200BI31  RI184G132B203
1 I 1 |
Creative shots focus less on the ' . 1
person and more on the detail of Core f:olours Supporting colours
the activities women are involved remain the same but the RGB have been introduced to
in value of ‘theWI Green' has add more diversity to the
been adjusted for electronic palette. Use sparingly.

viewing. Avoid using blocks of
green and use these colours
primarily through type.
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Start with photography...

1.Choose animage
One good image to depict your message
is much stronger than lots of little ones.

Keep some white space around it to add
more information later.
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What’s the inspiration?

2.Choose an ‘inspirational’ message
A message to fire the imagination is
different to a message that just
describes what something is. Both have
arole to play but where possible, play up
the inspirational one.

DIFFErENCE

Erika Knight

to D ay W tutor




Building a piece of communication

page 5

What’s the information?

3.Add the information . .
Now you've caught someone’s attention ONF&‘;'I::":‘E:‘II;::::“:& .
its important to let them know what Annual Review

the information is. In the case of this 2012-2013

booklet it’s about the NFWI 2012-2013

Annual Review.

DIFFErENCE

Erika Knight

to D ay W tutor
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Apply thelogo

4.Add our logo

Use the colour logo and simply add to
the white background. Therefore it is
clear and prominent and doesn’t get in
the way of the messages or the picture.

Ifyou do not own the photograph,
remember to ask the photographer for
permission to use the photograph. They
will often ask as a minimum courtesy to
credit them as the photographer, but may
charge a feeto useit.

National Federation
of Women’s Institutes
Annual Review
2012-2013

Erika Knight

y WI tutor

theWI

INSPIRING WOMEN




A5 examples

Front covers

Little Black Dress
Competition
Application form
2012/13

el

INSPIRING WOMEN

CONFIDENCE
YOU DIDN'T
KNOW YOU
HAD 2=~ 4
A

NFWI Associate
Membership
Application
2012/13

¥ EVERYTHING
| YOU WANT [T
10 BE Bg=r™

tneWl

INSPIRING WOMEN

page 7
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Inner and outer spreads

Become a member

Why the WI?

The Wl is

here for you

In 1915 we set sut 1o give women 4 yoice, 1o
bo a forve for good in the comtmunity

A trusted place for womnen, ian by woten of
all genesations - an opportunily 1o share
experiences of learn from someone with real

expetience. st ha
The sarmie is true today

The W las moved with the times and the
many ways in which women's lives have
changed but it still focuses on what really
mattees. hedping womesn to lead the Nyes they
want 10, with all the advice they can get. aml
having a say (mall our futares

Some join ta campalgne and i that's what
Inspires you the Wi has a volcr an the bssues
of today, from climate change to chiddrens
elhet and Tamuan traflhc hing to supermarket
expansion and IUs a vodoe prople really

listen ta

For many. the WS an opportunity 1o share
keowledge with other wommen, coming
together sacially and to learn new skills 4
place where vou will be listened to and &
Phace whese you will be heard There will
always be jam making. but you might find
belly dancitng croative writing or budgeting

I mare youur cup of tea

Tor everyone who joins the Wi theres

the freedomns to make what you want of it It
might be the most impostant Hiedine o your
coomunity or it may be something to dip in
A oat of while juggling everything else in
your life; an opportunity to choose what you
want to do. pot what you have to do
Whatever vou choose, the Wi promises to be
A canstand source of Inspining experiences
friendships and inspration

Inspiring women

Name

Address

Posteode

Telephane

Email

I wish to become a member of the Wi

I wish to become an Associate of the NFWI

The Atacx bate crpe

wotrre whe in ol 1t el b wtend gl s meeting

he

" AT POA WS A POETIITY B
thhe WL o e Hemibile basis B e sabirmiatic

t3ed] 10t Uharse i lest very Buy lves

Tt ot

e et o B W anrl st 10 s2andbs ot Thecontting

Memberuhip Secrwtany an €07 §7 19300 or pesall s ot hagtrdni sng b

* v bt e W T g ek

What are your particulat interests!
Campasging

Making mew friends

Cralts

Cooking

Other {please specify)

Where dad you recetve this leallet!

You can help 'make

a difference’— to the
life you lead, the
community you're
part of and the world

you live in.

Ruth Bond
NEWI Chale

ref app 81

Become a member

EVERYTHING
YOU WANT IT

108

Erika Knight
W Tutor
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Types of front covers

National Federation
of Women’s Institutes
Annual Review

2010-2011 [hBWl

S | HAVE THE
¥ win vy

Karen Rawlings

BLOOD s
m e _

Title of document here
Sub-title here

NAME

INSERT AN
INSPIRATIONAL
MESSAGE HERE

Caption here
More info

the Wl

Contral Secrwtariat
1 Chant

PA 1o Gene
Comenpiniatons & Evenes Manager. &

ations & Dvents Offices

T\IFWI News m&wu!
June 2011

Sewtence Utk hore, Semtvnce titde heew. %71 Ipt
Pt Lusvem Ipak sty Gummtsnry bext of the piea

Al Page Mabet tonchuding versioes of Loerm paim

Subhead hore Ariad Bold, 90 2pt
1 b Wiy @y fend of D (1 fgg aendd st biny emtitetry Lorwes Rgmiim s bewn (e i ey v

Abcbuss Page ALsbry {1 hacding o1 beose 1ol § swwn

010 Irtihiod dhincsmenbonms by (i NEWE Besared straft 40 b prepsed 190 Chardy Crummvivion
e

101 | externt i Commiaited. S umsnn wark stops Dokl of the 201 ] ANC meeting

o Mearder i comiidied

LIRS N Comulibutime vises] om 2 the ALM

Natlomal lederation of Womens bust itntes
104 New Kings Hood, Londan SWa 41Y

The type of front cover used will depend on the type of document being produced.

Theleftcover -  used for an outward facing document such as an annual review, membership leaflet or campaign leaflet.

It is designed to attract attention through the use of a bold image and inspirational message.
The middle cover - used for an internal docment such as a report, or where there is no appropriate or available image

relating to the subject matter.
Theright cover - used for a newsletter type document.
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Inner spreads

How Yo have 2 smcoenalful W

The W1 is what you make of'it.

It's down to each of us to make the Wi everything
it can be. but there are a few fundamentals.

10020010 @08 SA B TRerws LTy mee S TATY M8

ettt b whot bt W

Serameg 1) WIETA bmreing ol wee e eing

It’s not about change for the
sake of change, it’s about
et bt st being relevant

b povenndn e of fhe W 1 o sogmatant ou »

1w enerry arel v e

rmatary bul gl te u

[Sys—)

& Wl w4 ) et w0 e v et g+

A Wt Dast wan g T s et P Bbs it o b b

L T

oo b w1 mal v ok

T s g e 43 e P ) ke et
Bscmrm o (Taen ol gt of uhineg 1twrne WY prey yiHeng
Uy wt i bl

& 101 Aoy st oge T + chas oof prsmm e bl CTTTEITEIN dhem

b b by v W bt el b b ¢ N b

Lonast

i ey AR IR b udgr "' Rolesandnsponslbllltles

TN g abd 1t o s ettt e W o et e
VIR et e AT AT — e
e 15 b whar e pond et ey e el b

Bl e T O A
T hey s amd thaes stbery e 1hey fm san e

- s by wkes i 10wy wov prngrss
Ak Ve s
- o
- Yo
ting
prrvan, -
. riag

e - 4l ot T by b b
O ey eraragert |iv e b Srten & W
ALy )

19wt Ceevnary Londerur ety g e B 10 11 WY T

o hans L TS Dapiary & Eiversds Mol s plae go b
wwmmitiabung g b - The Wi Gaade

'Q The WI Moodle

Over ol T bt bewrtts i T8 buwns by o0

sccem b4 the WiMwale a0 rit g seiae

L T L)

LT L e ]
wnd dhan

B R R L

B e TP T STCHS NS

1t o o Bahodd s 000 Bt page of |l Munalie

I T S LR X P

The W1 vnday

The Wl is here for you

In 1915 we set out to give women a voice, to be a
force for good in the community. A trusted place
for women, run by women of all generations - an
opportunity to share experiences or learn from
someone with real experience, first hand.

The same Is true today.

o T b wvoeed wieh the fimes nd hr Suany wavs woms ves s

Pangre 1ad 4 0l Foa (hna s 1y o 8 wds i ts Ve e g o v b bt

ey wind o oarh ol i wvie e Ther ¢ an et snd haveng & ooy i ol

Vow ot peme b poem e W | there
¥ veght b 1t et gt and b
v fharg 11y 4 mat ael of o )i gyl ag o ) Bng o

et (1w rrding 4 60 s Bt s ol g 1o < Semomamg wheal s b aty wand 10 8
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Denman College
Willow Structures
for the Garden

22 & 24 March 2013

oWl

INSPIRING WOMEN

JANE DOE

STIR THINGS
UP ABIT & JOIN
THE W| izmmmae

Brand New WI
Next meeting 4 July, 7.30 pm at the Frog & Prince [ e
All women welcome




MS PowerPoinpresentatinexample pagel2

Title slide

Nlltiimnl _Fednll!w

of\.Yomen alnsti\Yk,S
Presentation to mndom Wi
0.407.:2012 thM|

[ISPIRIHI WOMEN

The presentatiortitle goeshere




MS PowerPoinpresentatinexample

page1i3

InnersHde

Your headlinegoeshere

litisis theareawhereyou shouldput
yourintroductorytext Tllistextcan
takeupto4 li nes.AnythingIon%et- may
distract from youractuaJspeech.

This is note 1. » Thisis note4 (if necesary.
(try and keepall notesto a If notes4-6 are not needed,
maximumof 2-3lineg do nottry andstretch points1-3to
fill thisspacé
Thisis note2 * Tltisis note5 (if necessary
» Thisis note3 » Thisis note6 (if necessary.

You shauld not needmorethan 6
notesperslide)

MacBook Atr
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The Huxley Cup Title of banner
The NFWI floral t e here [ e
INSPIRING WOMEX

art competition INSPIRING WOMEN Sub title here

NAME

INSERT AN
INSPIRATIONAL
MESSAGE
HERE

SHOW OFF
YOUR
CREATIVE SIDE

ocu'w-m ml-tw
-I!
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The WIand NFWI-Wales logo guidelines

page 16

Part 1:the Wl primary logo

The WI has alogo that is unique and distinctive
It has the flexibility to be at the heart of WI communications
with one simple, clear and bold statement.

The W1 primary logo

The primary logo of the W1 is comprised of two elements:
1.  The Wllogo

2. The 'Inspiring Women' strapline

The W1 primary logo should be used wherever possible,
particularly with any external communications. These
elements have been specially drawn, their sizes and positions
fixed relative to one another. The WI primary logo exists as a
set of unique artworks.

eI

INSPIRING WOMEN




Designs that do not support the brand - do not use page 17

The WI primary logo should only be reproduced from the

master artworks and not redrawn or altered in any way. The
master artworks are available to WI members to download t I
and use from My WI. Any non-members wishing to use the
primary logo should contact the NFWI Communications INSPIRING MEN
Department for permission and to receive a copy.
Here are some example of how not to use the W1 gl fig 2.
primary logo. I IRING WOMEN
Do not:
o Distort the logo, i.e. stretch it out of proportion vertically,
horizontally or diagonally - fig 1.
o Use athe logo in other colours that have not been fig 3.
specified in these guidelines - fig 2. fig 4.
o Use a colour background that is too light or too dark so
that the logo becomes illegible - fig 4.
o Alter the relationship between the W1 logo and the
strapline - fig 3 & 5.
o Use a colour background when the logo text is not white
and a colour background that contardicts the W1 colour INSPIRING WOMEN
usage as stipulated on pages 19 and 20 of this document fig 5.
- fig6. fig 6.

o

Add an outline/stroke - fig 7.
o Putthe logo in a box/add a border - fig 8.

fig 7. fig 8.




The WI primary logo clear space and size
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The WI primary logo clear space

To ensure prominence and legibility, the WI primary logo is
always surrounded by a minimum area of clear space. The
clear space should remain free of other elements.

The mimum area of clear space is shown in fig 1. by the
keyline containing the WI primary logo. The construction of
the clear space area is based on the width of the 'T' of WI.

Please note: the keyline and blue elements are not visible
and do not print, and are merely there to represent the
invisible space. The clear space is a minimum and should be
increased wherever possible.

Measuring the WI primary logo

The size of the WI primary logo is specified by measuring
horizontally from the left to the right of the logo, as shown
in fig 2.

Minimum size of the WI primary logo

The minimum size of the WI primary logo for print purposes
is 20mm, as shown in fig 3. There is no limit to the
maximum size of the logo. It is recommended however to
take note of any pixelation to the logo that occurs with
excessive enlargement and not use the logo at a size where
this pixelation occurs.

Should you require a logo that is smaller than 20mm, for
online use for example, do not include the strapline
‘Inspiring Women’ as it will be illegible. Without the
strapline the WI logo can be sized to 10mm in width as
shown in fig4.

neWl

INSPIRING WOMEN

mneWl

INSPIRING WOMEN

MEASURE ACROSS THE WORD MARK

el ¢*

INSPIRING WOMEN

20mm

theWI

10mm

fig 1.

fig4.
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The WI primary logo colourways Fig 1. Two colour positive version

The WI primary logo should be reproduced in the colours Print file formats*

shown in the figures seen here. g;eVZUQgOﬁCBf/IYK_ZtCiOUY-ePS
ectronicC 1iieiIormats

The WI primary logo is available in different file formats, e tﬁexi—iogo—ggg—%Egigu??ps

which are also listed next to each figure. The master CW2080 KL Hrips

artworks are provided in digital format and available to WI INSPIRING WOMEN

members to download from My WL

Non-members should contact the NFWI Communications
Department to apply for permission to use the master
artworks.

Fig 2. Single colour positive version
Print file formats*

theWI_logo_ CMYK_WIgreen.eps
Electronic file formats**
theWI_logo_RGB_WIgreen.eps
theWI_logo_RGB_WIgreen.jpg

tneW|

INSPIRING WOMEN

* This refers to the type of logo one should use for documents you [ h BWI

plan to print.

** This refers to the type of logo one should use for documents I“SPIRING WOMEN

which are to be primarily viewed electronically.

Fig 3. Single colour positive version
Print file formats*

theWI_logo_ CMYK_WIdarkgreeneps
Electronic file formats**
theWI_logo_RGB_WIdarkgreen.eps
theWI_logo_RGB_WIdarkgreen.jpg




The WI primary logo secondary colours

The WI primary logo secondary colourways

Where it is not possible to produce the WI primary logo
using the WI Greens in the logo itself or as the background
colour for the logo, it should be reproduced in the colours
shown in the manner of the adjascent figures.

The background behind the primary logo should be of an
even tone to aid contrast and legibility. This applies to both
flat colour background and a photographic background.

For a full list of the WI secondary colours, please see part 3
of this document.

meWl

INSPIRING WOMEN

tneW|

INSPIRING WOMEN

page 20

Fig 1. Black on white background version
Print file formats*

theWI_logo_BLK.eps Electronic file
formats** theWI_logo_RGB_BLK.eps
theWI_logo_RGB_BLK_on_WHTjpg

Fig 2. White on black background version
Print file formats*

theWI_logo_ WHT.eps Electronic file
formats**

theWI_logo_ RGB_WHT.eps

theWI_logo_ RGB_WHT _on_BLK.jpg

Fig 3. Use on different colour background
Print file formats*

theWI_logo_ WHT.eps

Electronic file formats**

theWI_logo_ RGB_WHT.eps



NFWI-Wales logos guidelines page 21

Part 2: the NFWI-Wales logos

The NFWI-Wales primary and bilingual logos
As with the W1 primary logo (see pg 16), the NFWI-Wales

primary logo (fig 1.) is comprised of two elements:

1. ‘The WT logo (SyM)

2. The Inspiring Women’ strapline (YSBRYDOLI
MERCHED)

However, unlike the WI, the NFWI-Wales also has a bilingual INSPIRING woME"
logo, which is comprised of the NFWI-Wales primary logo
and the WI primary logo (fig 2.) in both a vertical and
horizontal formats.

fig 1.

Using the NFWI1-Wales bilingual logo

When using the NFWI-Wales bilingual logo, the colours in
fig 2. should be used wherever possible. We will refer to these
colours as the primary colours.

Unlike the W1 logo, the NFWI-Wales bilingual logo has a
border. This border should always be the same colour as the
background of the Welsh language portion of the logo.

fig 2.

5111 SyM



NFWI-Wales primary and bilingual logos clear space and size
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The NFWI-Wales logos clear space

To ensure prominence and legibility, the NFWI-Wales logos
should always be surrounded by a minimum area of clear
space. The clear space should remain free of other elements,
i.e. text, images etc.

The mimum area of clear space is shown in fig 1. by the
keyline containing the logo. The construction of the clear
space area is based on the width of the 'T' of WL.

Please note: the keyline and blue elements are not visible
and do not print and are merely there to represent the
invisible space. The clear space is a minimum and should be
increased wherever possible.

Measuring the NFWI-Wales logos

The size of the NFWI-Wales logos are specified by
measuring horizontally from the left to the right of the text
in the logo, as shown in fig 2.

Minimum size of the NFWI-Wales logos

The minimum size of the NFWI-Wales logos for print
purposes is 20mm, as shown in fig 2. There is no limit to the
maximum size of the logo. It is recommended however to
take note of any pixelation to the logo that occurs with
excessive enlargement and not use the logo at a size where
this pixelation occurs.

Without the strapline the NFWI-Wales primary logo can be
sized to 10mm in width as shown in fig 3.

tneWI

INSPIRING WOMEN

Wi

20mm

fig 1.

tneWI

INSPIRING WOMEN

m fig 3.

10mm

fig 2.

20mm
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NFWI-Wales logos colourways 2
The NFWI-Wales logos should be reproduced in the colours [hEWI Fig 1. White with WI Dark Green strapline on WI
shown in the adjascent figures. i Green background
1 Print file formats*
The NFWI-Wales logos are available in different file formats 1) SyM_logo_CMYK_2colour.eps
and colours, which are also listed here. The master artworks 2) SyM_bilingual_vert_logo_CMYK_2colour.eps
are provided in digital format and available to WI Members 3) SyM_bilingual_horiz_logo_CMYK_2colour.eps
from My WI Electronic file formats**
3 1) SyM_logo_RGB_2colour.eps
o 2) SyM_bilingual_vert_logo_RGB_2colour.eps
Non-members should contact the NFWI Communications 3) SyM_bilingual_horiz_logo RGB_2coloureps
Department to apply for permission to use the master [heWI 1) SyM_logo_RGB_2colour.jpg
artworks. Bimae wes 2) SyM_bilingual_vert_logo_RGB_2colour.jpg
3) SyM_bilingual_horiz_logo_RGB_2colour.jpg

* This refers to the type of logo one should use for documents you
plan to print.

** This refers to the type of logo one should use for documents
which are to be primarily viewed electronically.

[hBWI Fig 2. White on WI Green background hew' Fig 3. White on WI Dark Green background

INSPIRING WOMEN

Print file formats* Print file formats*

1
YSBRYDOL! MERCHED 1) SyM_logo_ WHT.eps YSBRYDOLI MERCHED 1) SyM_logo_ WHT.eps
e 2) SyM_bilingual_vert_logo WHT.eps e 2) SyM_bilingual_vert_logo WHT.eps
y syM 3) SyM_bilingual_horiz_logo_ WHT.eps y SVM 3) SyM_bilingual_horiz_logo_ WHT.eps

Electronic file formats** Electronic file formats**
1) SyM_logo_ RGB_WHT.eps
2) SyM_bilingual_vert_logo RGB_WHT.eps

3
YSBRYDOLI MERCHED 3) SyM_bilingual_horiz_logo_ RGB_WHT.eps
[hBWI syM 1) SyM_logo_RGB_WIdarkgreen.jpg

1) SyM_logo_ RGB_WHT.eps
2) SyM_bilingual_vert_logo_ RGB_WHT.eps

3
YSBRYDOLI MERCHED 3) SyM_bilingual_horiz_logo_ RGB_WHT.eps
[hEWI 1) SyM_logo_RGB_WIgreen.jpg
y 2) SyM_bilingual_vert_logo_RGB_WIgreen.jpg

2 il B W .
INSPIRING WOMEN ) SyM_bilingual_vert_logo_RGB_WIdarkgreen.jpg

ST p— 3) SyM_bilingual_horiz_logo_ RGB_WIdarkgreen.jpg

3) SyM_bilingual_horiz_logo_RGB_WIgreen.jpg




NFWI-Wales logos secondary colours

NFWI-Wales logos secondary colourways

Where it is not possible to produce the NFWI-Wales logos
using the WI Greens in the logo itself or as the background
colour for the logo, it should be reproduced in the colours
shown in the manner of the adjascent figures.

The background behind the NFWI-Wales logos should be of
an even tone to aid contrast and legibility. This applies to
both flat colour background and a photographic
background. For a full list of the W1 secondary colours,
please see the visual identity principles above.

The NFWI-Wales logos are available in different file formats,
which are also listed here. The master artworks are provided
in digital format and available to WI Members from My WL
Non-members should contact the NFWI Communications
Department to apply for permission to use the master
artworks.

theWI

INSPIRING WOMEN

Fig 2. White on black background

Print file formats*

1) SyM_logo_ WHT.eps

2) SyM_bilingual_vert_logo_ WHT.eps

3) SyM_bilingual_horiz_logo_ WHT.eps

Electronic file formats**

1) SyM_logo RGB_WHT.eps

2) SyM_bilingual_vert_logo_ RGB_WHT.eps

3) SyM_bilingual_vert_logo RGB_WHT.eps

1) SyM_logo RGB_WHT _on_BLK.jpg

2) SyM_bilingual_vert_logo RGB_WHT_on_BLK jpg
3) SyM_bilingual_horiz_logo RGB_WHT_on_BLK jpg

iz} SyM

the Wi

INSPIRING WOMEN

1
YSBRYDOL! MERCHED

SYM  SyM

INSPIRING WOMEN

a0} SyM

YSBRYDOLI MERCHED

SYM

YSBRYDOL! MERCHED

SYM

] SyM

page 24

Fig 1. Black on white background

Print file formats*

1) SyM_logo_BLK.eps

2) SyM_bilingual_vert_logo_BLK.eps

3) SyM_bilingual_horiz_logo_BLK.eps
Electronic file formats**

1) SyM_logo_RGB_BLK.eps

2) SyM_bilingual_vert_logo_ RGB_BLK.eps
3) SyM_bilingual_horiz_logo_ RGB_BLK.eps
1) SyM_logo_RGB_BLK jpg

2) SyM_bilingual_vert_logo_ RGB_BLK.jpg
3) SyM_bilingual_horiz_logo_ RGB_BLK jpg

Fig 3. Use on different colour background
Print file formats*

1) SyM_logo_ WHT.eps

2) SyM_bilingual_vert_logo_ WHT.eps

3) SyM_bilingual_horiz_logo_ WHT.eps
Electronic file formats**

1) SyM_logo RGB_WHT.eps

2) SyM_bilingual_vert_logo RGB_WHT.eps
3) SyM_bilingual_horiz_logo_ RGB_WHT.eps
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Part 3:the use of colours

Green is the colour of the W1

The core WI Green is supported by a WI Dark Green, with
black used for the majority of body text. In lieu of the WI
primary colours specified throughout these guidelines, you
may use the Pantone colours shown, the standards for
which are shown in the current edition of the Pantone
Colour Formula Guide 1000.

Colour swatches

Colour swatches must always be used for matching when
reproducing colours. The coated Pantone colours act as a
master colour reference to which all other colour
specifications should be matched.

Colour breakdowns

The recommended process colour breakdowns for the WI
primary colours are shown in the figures to the right. The
process colour breakdowns are provided as starting points
and can be adjusted to compensate for different paper
stocks and printing processes etc., in order to match the
Pantone coated colour swatches more accurately. The RGB
(red, green, blue) and HEX values give the same result on
screen. RGB values are provided for web designers, whereas
the HEX values are provided for web programmers.

Please note that the colours shown here and throughout these
guidelines are not intended to match the Pantone colour
standards. Pantone is a registered trademark of Pantone Inc.

the Wi green

PriNT

cC M Y K
50 6 99 42

Pantone
7496

the Wi Dark green
PriNT

cC M Y K
100 O 65 85

Pantone
3308

DIGITaL
r G B
118 138 56

HTML (hex)
76 88 38

DIGITaL
r G B
0 66 54

HTML (hex)
0042 36

DIGITaL
r G
0 0
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Supporting colours the Wi sorine blue

Supporting colours have been introduced to add more |:|.|NTI S DIGITaL
diversity to the palette. These colours should be used cC M Y K r G B
sparingly and in relation to the WIlogo, only as a 53 26 0 O 123 166 222

background, see fig 3. page 20.

Pantone HTML (hex)
7453 7BA6DE

the Wi Pale Violet

PriNT DIGITaL

C M Y K r G B
35 52 O 0 184 132 203

Pantone HTML (hex)
2573 B884CB
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Part 4: typefaces and typography

Titling Gothic and FS Sally are the besoke typefaces of
the W1

These typefaces are used for external promotional materials
and official documentation and must be purchased. The
NFWI cannot provide these fonts to federations, Wls or WI
members.

Titling Gothic Medium and Light condensed are used for
headlines and highlight text in print and where possible on
screen. FS Sally is used for body text headings and body text.

headlines
TITLING GOThIC MEDIUM COMPrESSED
titling gothic light conDenseD

Text headings FS Sally Heavy
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
01213456789£$?!

Text copy FS Sally Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
01213456789£$?!

Text copy FS Sally Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
01213456789£87!



PC system typefaces & typography

Non-bespoke fonts

Where it is not possible to use the bespoke fonts, i.e. in the
case of federations and WIs, the WI has selected two
standard PC system fonts as alternatives.

Arial Narrow bold and Arial Narrow Light are used for
headlines and highlight text on screen. Georgia is used for
body text headings and

body text.

Both Arial Narrow and Georgia are available as standard PC
system fonts.

Font size

The size of font used depends on the audience, however font
should not be made so small as to appear illegible. A font
size between 10 and 12 pts is a good range for body text. For
headings, a font size equal to or larger than that used in
body text should be used.

page 28

Headlines
ARIAL NARROW BOLD
ARIAINARROWREGULAR

Text headings Georgia Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
01213456789£$7?!

Text copy Georgia Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
01213456789£$?!

Text copy Georgia ltalic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
01213456789£%7!



